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This study delves into the integration of artificial intelligence (AI) into graphic design
workflows. The study aimed to explore the potential opportunities and significant
challenges associated with this technological shift. The research objectives included
identifying how AI and generative design tools can automate routine tasks, empower
non-experts, and enhance creativity in graphic design. It also examineds challenges
such as career disruption, loss of tacit design knowledge, and the risk of unintended
bias in AI-generated content. Through a comprehensive literature review, the study
provides insights into the evolving human-AI collaboration landscape in graphic design.
Key findings emphasize the need to balance technological advancement with human-
centered creativity to maximize AI’s benefits while addressing potential risks and
disruptions. The paper concludes by proposing pathways for productive human-AI
collaboration and highlights the research gap in understanding the holistic impact of
AI on graphic design, focusing on strategies for responsible and effective integration.
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